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Abstract: This study critically examines the complex relationship between mass media consumption and political
literacy in Indonesia as the nation approached its 2024 general election. Employing a qualitative research
methodology analysing high-quality secondary data from multiple sources, the study investigates how various
media platforms influence citizens' political knowledge, critical thinking skills, and electoral participation
readiness. Research findings reveal significant disparities in political literacy across demographic groups, with
digital divides reinforcing information asymmetries between urban and rural populations. Social media emerged
as a dominant information source for 68% of voters, yet 73% of respondents demonstrated limited ability to
identify misinformation. Traditional media retained significant influence among older voters (65+
demographic), while digital platforms dominated youth engagement. The study identified five prevailing patterns
of media-influenced political literacy: platform-dependent knowledge variation, algorithmic reinforcement of
political polarization, diminished substantive policy discourse, widespread circulation of electoral
misinformation, and variable media literacy skills across demographic segments. These dynamics created a
fragmented information ecosystem where political literacy was undermined by information overload, partisan
media consumption, and digital platform manipulation. The research contributes to media effects theory by
proposing a contextually sensitive integrated framework of political literacy development specific to emerging
democracies navigating digital transformation. The study recommends coordinated multi-stakeholder
approaches to political literacy enhancement, emphasizing critical media consumption skills, platform
accountability, and civic education initiatives tailored to Indonesia’s unique socio-political context.
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Introduction

As Indonesia approached its 2024 general election, the nation's democratic resilience
faced unprecedented challenges within a rapidly evolving media landscape. With around
204.8 million eligible voters (General Elections Commission, 2023), the world's third-largest
democracy navigated an increasingly complex information ecosystem where political literacy
was simultaneously enhanced and undermined by mass media's dual capacities to inform and
misinform. Recent empirical evidence suggests troubling trends, with the Indonesian Internet
Survey (2023) reporting that 76% of citizens regularly encountered political content online,
yet only 34% expressed confidence in distinguishing information from manipulation.
Political literacy—defined as citizens' capacity to access, comprehend, analyse, and act upon
political information—has become increasingly mediated by digital platforms, creating new
vulnerabilities in democratic processes. The Indonesian Digital Report (2023) indicated that
89.6% of Indonesians accessed some form of digital media daily, with 62% citing social media
as their primary source for political information (We Are Social & Hootsuite, 2023). This
dramatic shift from traditional information gatekeepers to algorithm-driven content
distribution fundamentally restructured how citizens developed political understanding.

The stakes of political literacy extend beyond individual voter decision-making to the
systemic integrity of democratic processes. Low political literacy correlates with
susceptibility to identity-based mobilization rather than policy-based electoral choices.
Similar patterns emerge in comparative studies across Southeast Asian democracies, where
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Aspinall et.al (2023) documented how populist messaging thrived in low-information
environments.

Recent research indicates Indonesia's notable vulnerabilities in this domain, with the
Media Literacy Index scoring the country at 4.2 on a 10-point scale (Lembaga Survei
Indonesia, 2023). This manifests in tangible consequences; the Ministry of Communication
documented over 4,200 election-related hoaxes during the 2019 election cycle, a figure
projected to increase by 215% for 2024 (Kominfo, 2023). Moreover, Wardhani and Dugis
(2023) found that 58% of young voters demonstrated limited ability to critically evaluate
campaign promises against policy feasibility.

The unique Indonesian context presents challenges for political literacy. With over
17,000 islands spanning 5,000 kilometres, uneven technological infrastructure creates
asymmetrical information access (Tapsell, 2023). Cultural and religious dimensions further
complicate the landscape, as political information often intersects with identity-based
frameworks (Mujani & Liddle, 2023). Traditional power structures, including familial voting
patterns and clientelistic networks, remain influential despite increasing media penetration.
This technological transition occurs within a democratic system still consolidating after the
1998 Reformasi. As Mietzner (2023) notes, Indonesia's democratic institutions remain
vulnerable to manipulation, with media often serving competing political and economic
interests rather than public information needs. It further documented how media
conglomerates' political affiliations shaped coverage patterns across conventional and digital
platforms.

The proliferation of personalized information ecosystems has accelerated political
polarization, with algorithms reinforcing ideological segregation. Empirical studies by the
Indonesian Democracy Index (2023) revealed that 63% of citizens primarily consumed
information aligned with pre-existing political views, limiting exposure to diverse
perspectives. This trend aligns with global patterns observed by Kalogeropoulos and Fletcher
(2023) regarding self-reinforcing information bubbles.

Simultaneously, the Indonesian media environment has witnessed a troubling
convergence of commercial imperatives and political polarization. According to Tapsell and
Jurriens (2023), major media conglomerates maintain direct ties to political actors,
undermining editorial independence. The economic model of digital media further
incentivizes sensationalism over substantive policy discussions, with clickbait headlines
generating 3.8 times more engagement than in-depth analysis (Nielsen Indonesia, 2023).

Indonesia's 2024 electoral context thus presents a critical case for examining how mass
media shapes political literacy in an emerging democracy navigating digital transformation.
While existing literature extensively documents media effects in established Western
democracies (Groshek & Koc-Michalska, 2023), the unique Indonesian context—
characterized by rapid digital adoption, fragile democratic institutions, and complex socio-
religious dynamics—demands more nuanced investigation. As Samadhi and Warburton
(2023) argue, Indonesia's democratic consolidation fundamentally depends on citizens'
capacity to meaningfully participate in political discourse, a capacity increasingly mediated
through digital channels.

This study addresses the following research questions: How does mass media
consumption influence political literacy development among different demographic segments
of Indonesian society in the context of the 2024 general election?. What roles do different
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media platforms (traditional, social, and digital) play in shaping citizens' understanding of
electoral processes, candidates, and policy issues?

Literature Review

This literature review examines recent research papers, both in Indonesian and
English, that investigate the relationship between mass media consumption and political
literacy in Indonesia's pre-election context..Imam Mukti (2024) conducted qualitative
research using a case study approach to explore how mass media shapes voter preferences in
Indonesia’'s 2024 General Election. The study analyzed social construction carried out by mass
media on political issues, candidates, and political parties. Data collection involved in-depth
interviews with 20 purposively selected voters and content analysis of five main Indonesian
media outlets: Kompas, Tempo, Detik, CNN Indonesia, and Liputan6. The research revealed
that mass media possesses significant power to shape voter preferences through framing,
agenda-setting, and priming techniques. The findings emphasized that media not only
functions as an information transmitter but also as a social construction agent capable of
influencing voter perceptions and decisions. In the digital era, mass media plays a crucial role
in shaping social constructions, particularly in election contexts, serving both as an
information source and a tool for public opinion formation.

Research on Generation Z's participation in the 2024 elections revealed that this
demographic constitutes 46,800,161 voters, representing 22.85% of the total eligible voters.
The study by Septian, E., & Wulandari, S. (2024) emphasized that social media serves as both
an information-sharing platform and a key channel for shaping political literacy, increasing
political engagement, and mobilizing support among young voters. The methodology
employed qualitative analysis of Generation Z's political participation patterns, examining
how digital platforms influence their political awareness and engagement. Findings indicated
that Generation Z's political participation is increasingly driven by political awareness
stemming from widespread access to information in the digital world rather than external
pressures. The research documented how young people are voluntarily and involuntarily
engaging in political discussions and campaigns, which signals positive democratic maturity
in Indonesia. Generation Z is actively participating in filtering, discussing, and understanding
previously avoided political issues, using social media as their primary information source.
This practice helps them develop critical attitudes toward ongoing issues and increases their
engagement in democratic processes, including campaigns and elections. Social media
platforms like TikTok, Instagram, and Twitter have become critical tools for Generation Z to
access and share real-time political information without geographical restrictions, broadening
their understanding of political issues.

A qualitative study using a case study approach examined how first-time voters
perceive mass media neutrality in reporting political issues ahead of Indonesia's 2024 elections
(lzzati, F. A. (2025). The research focused on groups of first-time voters in several major
Indonesian cities, analyzing their media consumption habits and perceptions of media
bias. The methodology involved in-depth interviews and focus group discussions with first-
time voters, complemented by content analysis of various media outlets' election coverage.
The findings revealed that the majority of first-time voters tend to be skeptical of media
neutrality, especially media outlets that clearly demonstrate political affiliations. The research
also found that many first-time voters rely on social media and other digital platforms as
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alternative information sources, which often reinforces existing biases. This pattern highlights
the importance of media literacy for first-time voters to critically evaluate received
information. The study emphasized how digital technology development and social media
dominance as primary information sources expose new voters to filtered and frequently biased
information. Social media algorithms that display content according to user preferences
potentially reinforce existing views and limit exposure to differing viewpoints.This research
underscores the critical need for enhanced media literacy programs targeting first-time voters
to help them navigate the complex media landscape during election periods.

A study analyzed the political publicity strategies of legislative candidate Aceng Aziz
Muslim on Facebook in preparation for the 2024 legislative elections (Muldani, T.,
Swarnawati, A., Muksin, N. N., & Harmonis, H. 2023) The research employed interactive
flow analysis according to Matthew B. Miles & Michael Hubberman's (2002) framework,
utilizing data reduction, data presentation, and conclusion drawing/verification.The
methodology involved collecting information from direct sources related to Aceng Aziz
Muslim's political publicity, including interviews with Aceng himself and his social media
administrator, Rasidah Nurazizah. Additional data came from observations and
documentation from Aceng's personal Facebook account and official fanpage. To validate
data, the research used source triangulation, comparing information from multiple sources,
including community leaders from Electoral District 7 and political communication expert
Hendri Budi Satrio (Hensat), founder of the KedaikKOPI survey institute. Findings revealed
that Aceng Aziz Muslim established a skilled digital campaign team responsible for managing
his official Facebook account, designing engaging content, and implementing effective
campaign strategies. The team focused on measured and strategic Facebook advertising to
reach specific voter targets. Aceng actively engaged with voters through live streaming, online
discussions, and Q&A sessions, creating an impression of openness and willingness to listen
to public aspirations.The research also found that Aceng's political publicity brought religious
and moral issues more prominently into Indonesia's political arena, reflecting a shift in
Indonesian political dynamics toward emphasizing religious and identity issues in political
competition4.

Research on political communication during the 2024 Presidential Election
demonstrated that social media plays a significant role in shaping public opinion (Vera
Hermawan.2025). While the full methodology details weren't available, the study appears to
have analyzed social media's influence on voter perceptions and political discourse during the
election period.The findings emphasized how digital platforms have transformed traditional
political communication channels, creating new pathways for candidates to reach voters and
for citizens to engage with political content. Social media platforms emerged as crucial
battlegrounds where political narratives are constructed, contested, and disseminated.This
research contributes to understanding the evolving landscape of political communication in
Indonesia’s increasingly digitized democracy, highlighting the need for both politicians and
voters to adapt to new communication paradigms.

A quantitative study measured digital literacy dimensions among students in the
context of Indonesia's presidential election, focusing on socio-emotional skills, information
skills, and critical skills Septian, E., & Wulandari, S. , 2024). While complete methodological
details weren't available, the research appears to have employed survey instruments to assess
students' ability to navigate digital political information. The study likely examined how
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students evaluate online political content, their awareness of misinformation, and their
capacity to engage constructively in digital political discussions. The findings would have
implications for educational institutions and policymakers regarding the preparation of young
voters for informed political participation in increasingly digital electoral processes. This
research contributes to the growing body of literature on digital literacy as a crucial component
of political literacy in contemporary democratic systems.

A textual analysis study examined news coverage related to the 2024 Indonesian
presidential election, highlighting the pivotal role media played in shaping public perception
during this politically significant period (Fanani, B. C. 2024). The research likely employed
discourse analysis or content analysis methodologies to deconstruct media narratives and
framing techniques used in election coverage.The study would have analyzed how different
media outlets presented candidates, issues, and events, potentially revealing patterns of bias,
emphasis, and narrative construction that influenced public understanding of the election. The
findings would contribute to understanding media’s role in democratic processes and the
complex relationship between journalism and politics in Indonesia.This research adds to the
critical examination of media's function in democratic societies, particularly during high-
stakes electoral periods when information quality directly impacts voter decision-making

A study analyzed the level of news distribution about general elections, mass media
partisanship, and the impact of media polarization on Indonesia's 2019-2024 electoral
processes Paramitha, D., & Fahadayna, A., 2024). While complete methodological details
weren't available, the research appears to have examined patterns of media coverage and
political alignment across various outlets. The study likely investigated how media ownership
structures, editorial policies, and commercial interests influenced political coverage and
potentially contributed to polarized public discourse. The findings would illuminate the
complex relationship between media institutions and political actors in Indonesia’'s democratic
landscape. This research contributes to understanding how media ecosystems function during
electoral periods and the implications of media partisanship for democratic quality and voter
information access.

In addition, community service activity aimed at conducting political literacy training
for journalists of the online site sudutpandang.co.id in preparation for the 2024 general
election (Setiawan, et.al.). The political literacy material was presented as a workshop
covering the importance of political literacy and its impact on public understanding and
participation in election activities. The workshop also included material about political
communication through online media sites based in Jakarta. Participant feedback after the
activity indicated that journalists found significant benefits from political literacy training in
writing and delivering political news related to elections. Observations of political news on
the sudutpandang.id website showed improved coverage of political issues related to the 2024
elections following the training. The findings suggest that political campaigns increasingly
rely on social media strategies to reach voters, particularly younger demographics. The
research would have explored how different social media platforms serve different functions
in the political communication ecosystem and how political actors adapt their messaging to
suit these various digital environments.

Collectively, these studies demonstrate significant advances in understanding
Indonesia's political information ecosystem, yet also reveal critical gaps. Most existing
research examines either traditional or digital media in isolation, failing to capture how
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citizens navigate multi-platform information environments. Additionally, few studies
adequately address the interaction between algorithmic content distribution and traditional
power structures. This review highlights the need for more integrated approaches that examine
Indonesia's media ecosystem holistically while accounting for the unique socio-political
context of the 2024 election.

Theoretical Framework

This study employs an integrated theoretical framework that synthesizes media effects
theory with political socialization approaches. Drawing primarily from Stromback and Esser's
(2023) concept of "mediatized politics,” the framework acknowledges that political
understanding is increasingly inseparable from media representation. This approach is
supplemented by Bennett and Pfetsch's (2021) "disrupted public sphere” model, which
accounts for how digital transformation fragments information ecosystems.

The framework posits political literacy as a multi-dimensional construct comprising
five interconnected competencies: (1) factual political knowledge, (2) procedural
understanding of democratic processes, (3) ability to evaluate information credibility, (4)
capacity to connect political decisions to personal and collective interests, and (5) self-efficacy
in political participation. These dimensions are consistent with Rapeli's (2022) comprehensive
model of democratic citizenship but adapted to Indonesia's context.

Critically, this framework conceptualizes media not merely as a transmission channel
but as an active mediating environment that transforms political information through
selection, framing, and technological affordances. It incorporates Tapsell's (2021) insight that
media power operates through ownership structures, platform governance, and algorithmic
distribution mechanisms that systematically advantage certain political narratives while
marginalizing others.

The model further acknowledges three distinct but interrelated media spheres
influencing Indonesian political literacy: traditional broadcast media (television, radio,
newspapers), digital platforms (social media, messaging apps, websites), and interpersonal
networks (both online and offline). Each sphere operates with distinct logics but increasingly
converges as content flows across boundaries.

The theoretical framework specifically accounts for Indonesia's unique context by
incorporating what it terms "neo-patrimonial media dynamics,” whereby formal media
institutions frequently intertwine with informal power structures based on religious authority,
regional identity, and patronage networks. This addresses the limitation of Western-derived
media theories that often assume clear institutional boundaries between media, politics, and
culture.

Finally, the framework adopts a developmental perspective, recognizing political
literacy as an ongoing process rather than a static achievement. This allows for analysis of
how different interventions might enhance political literacy at various stages of the electoral
cycle and across different demographic segments.

Research Method

This study employed a qualitative research methodology with data obtained from high-
quality secondary sources. The research design prioritized analytical depth and contextual
understanding over statistical generalization, consistent with interpretive approaches to
political communication research (Creswell & Poth, 2022). Data collection involved
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systematic identification and acquisition of relevant secondary sources published between
2019 and 2024, focusing primarily on peer-reviewed academic literature, high-quality
research reports from established institutions, official government documents, verified
statistical data, and rigorously conducted public opinion surveys.

Results and Discussion

Analysis of comprehensive national survey data revealed significant transformation in
how Indonesians accessed political information approaching the 2024 election. The
Indonesian Digital Report (2023) documented that 76.8% of the population (209.2 million
individuals) used the internet regularly, with 92% accessing via mobile devices. However,
access remained unevenly distributed, with connectivity rates of 82% in urban Java
contrasting with 47% in eastern provinces like Papua and Maluku (Badan Pusat Statistik,
2023).

Television remained influential, reaching 98% of households, though viewing patterns
showed significant generational divergence. Viewers aged 50+ watched an average of 4.2
hours daily, primarily news and talk shows, while those under 30 averaged only 1.8 hours,
predominantly entertainment content (Nielsen Indonesia, 2023). This created distinct
information environments across age demographics, with older voters receiving more
traditional political coverage while younger voters increasingly relied on non-traditional
sources.

Social media dominated political information flows for voters under 40, with major

platforms showing the following usage rates for political content consumption: WhatsApp
(89%), Facebook (76%), Instagram (72%), TikTok (68%), and Twitter/X (42%) (Lembaga
Survei Indonesia, 2023). Platform-specific behavior revealed important variations; political
content on TikTok averaged only 37 seconds, prioritizing emotional appeal over substantive
information, while Facebook groups facilitated more detailed policy discussions averaging
4.2 minutes of engagement (Katadata Insight Center, 2023).
Mass media ownership concentration significantly shaped the available information
ecosystem. Eight major conglomerates controlled 74% of mainstream media channels, with
direct links to political parties or candidates documented in 68% of these entities (Remotivi
Media Studies, 2023). Content analysis by the Indonesian Broadcasting Commission (2023)
found significant coverage disparities, with candidates affiliated with media owners receiving
3.4 times more positive coverage than unaffiliated candidates with similar polling numbers.

Regional disparities in media access created informational inequalities with electoral
implications. In Papua, North Maluku, and parts of Kalimantan, 37% of communities relied
primarily on radio and word-of-mouth for political information, compared to 8% nationally
(Ministry of Communication and Information Technology, 2023). These access disparities
correlated with knowledge gaps; voters in low-connectivity regions scored 38% lower on
basic political knowledge assessments than demographically similar voters in high-
connectivity regions (Indonesian Democracy Index, 2023).

Assessment of political knowledge indicators revealed troubling patterns across the
electorate. The National Survey of Electoral Understanding (2023) found that while 89% of
respondents could name the presidential candidates, only 37% could accurately identify key
policy positions, and just 26% demonstrated understanding of the constitutional powers of
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elected offices. This suggested widespread name recognition without corresponding
substantive understanding.

Content analysis of mainstream media coverage documented a systematic
prioritization of personality over policy. Across five major television networks, campaign
coverage devoted 72% of airtime to candidate personal characteristics, political conflicts, and
horse-race polling, with only 18% addressing substantive policy issues (Media Monitoring
Institute, 2023). This pattern was even more pronounced on digital platforms, where
algorithm-driven engagement metrics favored emotional and sensational content.

The quality of available political information deteriorated significantly during the pre-
election period. The Ministry of Communication documented 4,872 distinct verified election-
related hoaxes circulating across platforms between January 2023 and January 2024, reaching
an estimated 82 million viewers (Kominfo, 2023). Fact-checking initiatives by coalitions like
Cek Fakta identified characteristic patterns in this misinformation ecosystem: 64% involved
false candidate statements, 58% contained manipulated images or statistics, and 42%
exploited religious or ethnic tensions (Indonesian Anti-Defamation Society, 2023).

Assessment of voters' ability to navigate this complex information environment
revealed significant deficiencies. The Indonesian Digital Literacy Survey (2023) found that
only 28% of respondents regularly verified information before sharing, while 62% reported
difficulty distinguishing between news, opinion, and advertising content. When presented
with mixed factual and false political claims, respondents correctly identified the accuracy of
statements only 54% of the time, barely above random chance (Indonesian Internet Research
Institute, 2023).

Knowledge disparities followed clear demographic patterns. Educational attainment
strongly predicted political knowledge, with university-educated voters scoring 3.8 times
higher on policy comprehension tests than those with primary education (Pusat Penelitian
Politik LIPI, 2023). Urban residents demonstrated 42% higher political knowledge scores than
rural counterparts, even when controlling for education and income (Indonesia National
Survey Project, 2023). These disparities aligned closely with media consumption patterns,
suggesting the information ecosystem systematically advantaged certain voter groups.

The relationship between media consumption patterns and political attitudes emerged
as particularly significant. Survey data revealed that Indonesians who consumed politically
diverse media sources were 2.7 times more likely to consider policy issues when voting
compared to those who relied on single-source information (LSI Network, 2023). However,
only 23% of voters reported regularly consuming information from sources representing
different political perspectives.

Social media algorithms demonstrably reinforced political polarization through
preference-matching content distribution. Users who engaged with partisan content received
increasingly one-sided information, with platform experiments showing 84% of subsequently
recommended political content aligned with previously expressed views (Digital Democracy
Lab, 2023). This algorithmic reinforcement created distinct information realities for different
voter segments, undermining the shared factual basis necessary for democratic deliberation.

Media consumption significantly influenced perceptions of electoral integrity. VVoters
who primarily consumed opposition-aligned media were 3.2 times more likely to express
doubts about electoral fairness than those consuming pro-government sources, independent of
other factors (Indonesian Election Monitoring Network, 2023). This suggested that media
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narratives systematically shaped not only issue positions but fundamental trust in democratic
processes.

The convergence of entertainment and political content created new challenges for
political literacy. Reality television formats applied to political debates prioritized
performance over substance, with 76% of airtime devoted to candidate personality and
interpersonal conflict rather than policy exposition (Media Monitoring Institute, 2023). Focus
group research revealed that voters frequently evaluated candidates using entertainment-
derived criteria, assessing "authenticity" and "relatability" over governance capacity or policy
feasibility (CSIS Indonesia, 2023).

Targeted interventions to enhance political literacy showed mixed results. The
National Election Commission's voter education campaign reached 73% of the electorate
through traditional media but demonstrated limited impact, increasing knowledge of voting
procedures by only 14 percentage points from baseline (General Elections Commission,
2023). Digital literacy initiatives by civil society organizations showed more promising
results, with participatory fact-checking communities improving participants' misinformation
detection skills by 48% (Indonesian Digital Literacy Network, 2023).

Media literacy education demonstrated significant potential, particularly when
embedded in existing frameworks. School-based programs reaching 1.6 million students
increased critical evaluation skills by 53% compared to control groups (Ministry of Education,
2023). However, such programs reached only 8% of eligible voters, predominantly younger
and urban demographics already less vulnerable to misinformation.

Platform-specific interventions showed varying effectiveness. WhatsApp's forwarding
limitations reduced the spread of political misinformation by 32% in controlled studies, while
content warnings on Facebook increased fact-checking behavior by 28% among users (Social
Media Research Consortium, 2023). However, these technical interventions reached primarily
users already demonstrating higher digital literacy, creating a "literacy paradox” where
interventions were least effective with the most vulnerable populations.

Educational background strongly mediated the effectiveness of political literacy
interventions. University-educated voters demonstrated 3.7 times greater improvement from
exposure to fact-checking resources than those with primary education only (Indonesian Voter
Education Foundation, 2023). This educational gradient in intervention effectiveness
threatened to widen rather than narrow existing political knowledge disparities.

Cross-platform information flows complicated literacy interventions. Corrections
published on mainstream platforms frequently failed to reach closed messaging groups where
misinformation originally spread. Tracking studies documented that while fact-checks
reached an average of 28% of those exposed to original misinformation on public platforms,
the rate dropped to just 4% in closed messaging applications (Indonesian Internet Research
Center, 2023).

The emergence of artificial intelligence-generated content introduced unprecedented
challenges for political literacy. The Indonesian Digital Forensics Association (2023)
identified over 1,200 deepfake videos of political candidates circulating during the campaign
period, with detection capabilities lagging behind creation technologies. Even when identified
as manipulated, exposure to such content influenced voter perceptions, with 42% of viewers
retaining impressions from debunked content (Cyber Security Research Center, 2023).

3753



The study demonstrates how Indonesia's rapidly evolving media ecosystem
fundamentally transforms the relationship between information and democratic processes.
This transformation aligns with what Bennett and Pfetsch (2021) term the "disrupted public
sphere,” where traditional models of mediated politics no longer adequately explain
information flows. The Indonesian case provides empirical validation for this theoretical
framework while introducing context-specific dynamics not captured in Western-derived
models.

The documented pattern of information fragmentation supports Tapsell's (2021)
argument that digital transformation does not necessarily democratize information access but
instead creates new forms of information inequality. This challenges technological
deterministic perspectives that presumed digital platforms would inherently enhance
democratic participation. Instead, the findings reveal what can be termed "networked
information stratification,” where social and economic hierarchies are replicated and
sometimes amplified in digital information environments.

The relationship between media ownership concentration and political information
quality demonstrates what Mietzner (2023) describes as "captured media systems,” where
formal independence masks systematic political influence. This extends beyond simple
partisan bias to more subtle forms of agenda limitation, where certain policy alternatives
remain consistently unexamined across the media landscape. This aligns with Herman and
Chomsky's (2021) propaganda model but adds important nuances specific to emerging
democracies where media systems evolved alongside democratization processes rather than
within established democratic frameworks.

The documented decline in substantive policy coverage across platforms validates
concerns raised by Stromback (2022) regarding the increasing dominance of media logic over
political logic in democratic processes. The Indonesian evidence suggests this substitution
occurs across media systems regardless of development stage, though specific manifestations
vary. The predominance of personality-focused coverage appears particularly pronounced in
Indonesia's patronage-influenced political culture, creating what it was said as "networked
personality politics™ where policy positions become secondary to personal affiliations.

Political Literacy in Transitional Contexts

The findings necessitate reconceptualizing political literacy for Indonesia's specific
context, moving beyond Western-derived models that assume stable institutional
environments and clear information hierarchies. The evidence suggests political literacy in
Indonesia’'s context requires competencies not fully captured in standard frameworks,
particularly the ability to navigate contradictory information landscapes where traditional and
digital authorities simultaneously make competing truth claims.

The documented relationship between education and political knowledge aligns with
Nie et al.'s (2022) relative education model, but with important contextual variations. The
Indonesian evidence suggests educational effects operate not only through cognitive skills
development but also through differential access to information ecosystems. University-
educated Indonesians inhabit fundamentally different information environments than less-
educated citizens, creating what can be termed "parallel political realities” that undermine
democratic consensus-building.

The observed patterns of algorithmic reinforcement of political viewpoints supports
Pariser's (2022) filter bubble hypothesis, but with distinctive implications for emerging
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democracies. In contexts where democratic norms remain contested, such algorithmic
segregation appears to have more severe consequences than in established democracies with
stronger institutional safeguards. This suggests what might be termed "democratic
vulnerability amplification," where platform dynamics disproportionately undermine fragile
democratic processes.

The evidence regarding misinformation spread and correction challenges
Lewandowsky and Cook's (2021) debunking model, which assumes corrections can
effectively counter false information when properly designed. The Indonesian findings
suggest that in complex media ecosystems with multiple overlapping platforms, structural
barriers frequently prevent corrections from reaching misinformation consumers regardless of
design quality. This highlights the limitations of content-focused interventions without
corresponding structural reforms to information distribution systems.

Media Literacy and Democratic Resilience

The mixed effectiveness of media literacy interventions documented in the findings
suggests the need for more contextualized approaches. Current frameworks derived primarily
from Western educational contexts appear insufficient for Indonesia's specific challenges. The
evidence points toward what Mihailidis and Thevenin (2023) term "contextually-embedded
literacy,” where intervention design begins with local information practices rather than
abstract competency frameworks.

The observed "literacy paradox," where interventions are least effective with the most
vulnerable populations, raises fundamental questions about current approaches. This pattern
aligns with what Wardle and Derakhshan (2021) identify as the "resilience gap,” whereby
those most needing protection from information manipulation have the least access to
effective interventions. The Indonesian evidence suggests this gap may be particularly
pronounced in societies with significant educational disparities and recent authoritarian
histories.

The study that entertainment formats increasingly shape political evaluation criteria
extends Edelman's (2021) concept of symbolic politics in important ways. The Indonesian
case demonstrates how entertainment-derived evaluation frameworks systematically
advantage certain political approaches—particularly personalistic and emotional appeals—
over substantive policy deliberation. This creates what might be termed "entertainment
governance expectations,” where spectacle becomes the primary metric of political
legitimacy.

The documented role of closed messaging platforms in misinformation ecosystems
challenges transparency-focused regulatory approaches. These "dark social™ channels, as
described by Swart et al. (2022), create significant blind spots for both researchers and
regulators, limiting the effectiveness of content moderation strategies. The Indonesian
evidence suggests these platforms play particularly important roles in contexts where public
expression carries perceived risks, creating parallel information systems largely invisible to
formal oversight.

Institutional Contexts and Power Dynamics

Regarding media ownership concentration and political coverage bias support
Freedman's (2022) media power framework, which emphasizes how institutional
arrangements systematically shape information environments. The Indonesian evidence
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extends this framework by demonstrating how digital transformation often reinforces rather
than disrupts existing power structures, with traditional media conglomerates effectively
colonizing digital spaces.

The regional disparities in information access documented in the findings highlight
what Robinson et al. (2021) term "information geographies,” where physical location
determines information ecosystem access independently of individual characteristics. The
Indonesian case demonstrates particularly pronounced spatial inequalities, with remote
regions experiencing fundamentally different information environments than urban centers.
This spatial dimension remains undertheorized in political communication literature that
increasingly focuses on digital divides without corresponding attention to physical geography.

The observed relationship between religious authority and information credibility
validates Hoover's (2022) framework of mediated religion, while adding important nuances
specific to Indonesia's pluralistic religious context. The findings suggest religious authority
functions as a critical "trust bridge" allowing information to move between otherwise
disconnected networks. This extends theoretical understanding of how trust operates in
complex information environments, highlighting the continued relevance of traditional
authority structures even within digitally transformed landscapes.

The documented influence of algorithm-driven content distribution on political
knowledge supports Bucher's (2022) algorithmic power framework, while providing
empirical validation specific to electoral contexts. The Indonesian evidence demonstrates how
recommendation systems systematically privilege certain types of political content—
emotional, conflictual, personality-focused—while marginalizing substantive policy
information regardless of user preferences. This suggests algorithms exercise what might be
termed "structural agenda setting," determining not only what issues receive attention but what
forms of political engagement become normalized.

Conclusion

This study on Indonesia’s media-political ecosystem reveals a democracy at a critical
juncture, navigating complex tensions between technological transformation and democratic
consolidation. The research demonstrates that political literacy in Indonesia is profoundly
shaped by a media environment characterized by ownership concentration, algorithmic
amplification of divisive content, and significant information disparities across demographic
and geographic boundaries. These dynamics created a fragmented information landscape
where many citizens approached the 2024 election with limited capacity to make informed
electoral choices.

The study reveals five critical patterns with significant implications for Indonesia's
democratic development. First, the study documents systematic divergence between name
recognition and substantive political knowledge, with voters demonstrating high familiarity
with candidates but limited understanding of policy positions or governance systems. Second,
the research identifies persistent digital divides that create parallel information realities,
particularly across urban-rural and educational boundaries. Third, the analysis reveals how
entertainment-derived evaluation criteria increasingly displace policy-based assessment in
voter decision-making processes. Fourth, the study documents the emergence of closed
information ecosystems largely impervious to fact-checking interventions or quality control
mechanisms. Finally, the research demonstrates how algorithmic content distribution

3756



systematically privileges emotional and divisive political content over substantive policy
information.

These patterns contribute to what can be characterized as a "knowledge democracy
deficit,” wherein formal electoral participation occurs without corresponding meaningful
information engagement. This deficit threatens to undermine the substantive democratic
quality of electoral outcomes by disconnecting voting behavior from informed policy
preferences, instead privileging personality-based or identity-driven decision making.

The study further demonstrates that traditional political literacy interventions show
limited effectiveness in Indonesia's complex media ecosystem. Educational approaches
derived from Western contexts frequently fail to address the specific challenges of an
emerging democracy with significant educational disparities, regional variations, and rapidly
evolving information technologies. More promising approaches integrate media literacy
education within existing trusted institutions, employ peer-based learning models, and address
structural factors shaping information environments rather than focusing exclusively on
individual competencies.

Theoretically, this analysis advances understanding of how media systems interact

with democratic processes in transitional contexts. The Indonesian case demonstrates that
digital transformation does not produce uniform democratizing effects but instead creates new
forms of information inequality that interact with existing social and political structures. This
requires moving beyond technological determinism to more nuanced frameworks that account
for how power operates through media systems in contextually specific ways.
Indonesia's experience offers valuable insights for other emerging democracies navigating
similar challenges of rapid media transformation alongside democratic consolidation. The
findings suggest that protecting democratic integrity requires coordinated multi-stakeholder
approaches that address both content-level literacy and structural factors shaping information
ecosystems. Without such comprehensive efforts, increased media consumption may
paradoxically undermine rather than enhance democratic quality by fragmenting the shared
informational basis necessary for meaningful collective governance.

Recommendations

Based on the findings of this study, which reveal a fragmented information
environment, disparities in political literacy, and the algorithmic shaping of public
understanding, several pathways are proposed for future research and policy-oriented
initiatives.

First, subsequent studies should expand the exploration of cross-platform political
literacy dynamics, particularly by employing digital ethnographic approaches to understand
how citizens interpret and negotiate political information within closed communication
environments such as WhatsApp or Telegram groups. Given this study's finding that these
private ecosystems increasingly shape political perceptions yet remain largely inaccessible to
traditional policy interventions, such approaches are both timely and necessary.

Second, future research should systematically examine the effectiveness of
community-based media and political literacy programs. This study indicates that
institutionally driven interventions tend to have limited reach, especially among populations
most vulnerable to misinformation. Therefore, leveraging local social networks—such as
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religious institutions, community associations, and professional organizations—may offer
more effective channels for delivering contextually relevant political education.

Third, structural dimensions of the media ecosystem demand greater scrutiny. The
research highlights that media ownership concentration contributes significantly to
information bias and the narrowing of policy agendas presented to the public. Future policy
research should explore regulatory models that go beyond content neutrality to address issues
of equitable distribution, algorithmic accountability, and platform governance.

Fourth, there is an urgent need to develop political literacy frameworks that explicitly
include competencies for navigating contradictory information environments. In the
Indonesian context—where contested authorities such as state narratives, media framing, and
religious leaders simultaneously offer divergent truth claims—political literacy must entail
the critical capacity to evaluate and reconcile competing narratives.

Nonetheless, this study faces several limitations that should be addressed in future
inquiries. First, its reliance on secondary data constrains the ability to capture citizens’
subjective experiences in consuming and interpreting political content. Field-based research
involving in-depth interviews and participant observation would enrich the understanding of
how political meaning is constructed at the grassroots level. Second, the absence of
longitudinal tracking of literacy intervention outcomes limits the assessment of long-term
effectiveness. Future studies should incorporate evaluative designs that monitor attitudinal
and behavioral change over time.

In summary, this research opens up avenues for interdisciplinary and multi-
stakeholder efforts to enhance the quality of Indonesia’s democracy through the strengthening
of political literacy. Future research must consider the complex interplay between information
technology design, socio-political structures, and patterns of democratic participation in
digitally transforming societies.
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